
 
 

THE BEST IN GLOBAL TRAVEL FOR 2023 CELEBRATED AT STAR-STUDDED 
ULTRAS AWARDS CEREMONY IN DUBAI 

 
 
Hotel Lutetia Paris named hotel of the year, Capella voted leading luxury hotel brand, Japan 

shines as most popular holiday hotspot and Portrait Milano recognised as best new hotel, 
while Dubai wins multiple airline and airport accolades  

 
 

Dubai, UAE, 22nd November 2023: The world’s leading hotels, destination, airline, airport 
and cruise line, as voted for by the 25 million globetrotting members of the GHA 
DISCOVERY loyalty programme, were unveiled at the 17th edition of luxury travel awards 
ceremony, the ULTRAs, on Monday 20th November 2023. 
 
Recognising the best of the best in global travel, the ULTRAs is a must-attend yearly event 
for the luxury travel and tourism elite, organised by Nick Perry, Chairman of multi-media 
brand Ultratravel, with whom Global Hotel Alliance, the world’s largest alliance of 
independent hotel brands and operator of award-winning loyalty programme GHA 
DISCOVERY has a long-standing joint venture – Ultratravel Collection.  
 
Staged at Dubai’s glamorous beachfront lifestyle destination, Nikki Beach Club, the ULTRAs 
acknowledged travel leaders across 18 categories, representing the awards programme’s 
largest edition yet, with each winner voted for by GHA DISCOVERY’s global membership. 
 
The awards were presented by well-known UK TV presenters Kate Garraway and Gethin 
Jones, with a raft of celebrity sport stars in attendance including international rugby union 
greats Simon Shaw MBE and Dylan Hartley of England, and former South Africa world cup 
winners Bryan Habana and Schalk Brits. 
 
Nine categories celebrated the achievements of properties operated by GHA’s hotel brands, 
with Hotel Lutetia Paris, part of The Set Collection, named ‘Ultratravel Collection Hotel of the 
Year’, and Portrait Milano, a new Lungarno Collection property in the Italian city’s fashion 
district, voted ‘Best New Hotel in the World’. 
 
Capella was crowned ‘Ultratravel Luxury Brand of the Year’, while GHA DISCOVERY 
members voted for Pan Pacific Orchard as their ‘Favourite Green Collection Hotel’, a new 
category for 2023 following the recent launch of Green Collection, which brings together 
more than 200 hotels, resorts and palaces pioneering sustainable practices and initiatives 
that protect nature and benefit communities, as recognised by global certification bodies. 
 
GHA DISCOVERY members also voted for their favourite airlines, airport and cruise line, 
and for the second year running, Dubai’s home-grown carrier, Emirates, won two awards – 
‘Best Airline in the World’ and ‘Best Airline in the Middle East’ – while its mega hub, Dubai 
International, the busiest airport globally for international passenger traffic, was named ‘Best 
Airport in the World’. 
 
When it comes to holidays at sea, Regent Seven Seas Cruises (RSSC) was selected as 
‘The Best Luxury Cruise Line’ for the second consecutive year, beating off stiff competition 



from competitors Seabourn and Silversea Cruises. RSSC’s triumph follows the ultra-luxury 
cruise line becoming the first cruise operator to partner with GHA and its loyalty programme 
earlier this year. 
 
When it comes to most popular destinations in 2023, Japan was named by members as their 
‘Favourite Country for a Holiday’, scooping Italy and Australia, the runners-up in this awards 
category.  
 
“With the ULTRAs awards based on the opinions and preferences of our 25 million GHA 
DISCOVERY members, who travel on average 4-5 times a year, they are a true barometer 
of luxury traveller sentiment,” said GHA CEO Chris Hartley.  
 
He added: “I would like to congratulate all the ULTRAs winners for setting new benchmarks 
in luxury travel and meeting ever-evolving traveller demands, as we end a year of luxury 
travel that for most has exceeded expectations, and in many cases, set new records.” 
 
For a full list of the ULTRAs 2023 winners and runners up, see this LINK 
 
For more information visit Global Hotel Alliance, the Ultratravel Collection, Ultratravel, and 
GHA DISCOVERY 
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About Ultratravel Collection  
Ultratravel Collection brings together hotels of distinction for the discerning traveller. Its membership 
is reserved for the very best hotels and resorts in the world – genuinely luxurious and iconic 
properties that deliver the finest service and personalised guest experiences. Member hotels share an 
integrated global platform for guest recognition and loyalty rewards, the GHA DISCOVERY 
programme from partner Global Hotel Alliance, as well as a beneficial relationship with the multi-
media brand Ultratravel, the other founding partner of Ultratravel Collection. For more information visit 
ultratravelcollection.com. 
 
About Global Hotel Alliance (GHA) 
Global Hotel Alliance (GHA) brings together a unique collection of independent hospitality brands with 
GHA DISCOVERY, a multi-brand loyalty programme leveraging a shared technology platform. Through 
membership in GHA, brands expand their global reach, drive incremental revenue, and reduce 
dependence on third-party channels, all while maintaining management independence and individual 
positioning. GHA represents a collection of 40 brands with more than 800 hotels in 100 countries serving 
25 million members. The award-winning GHA DISCOVERY programme generated over $1.4 billion in 
revenue and more than six million room nights in 2022. GHA’s brands currently include Anantara, 
Araiya, Avani, Campbell Gray, Capella, Corinthia, Discovery Destinations, Divani, Doyle, Elewana, 
Fauchon, GLO, JA Resorts, Kempinski, Leela, Lungarno, Marco Polo, Mysk, NH Hotels, NH Collection, 
nhow, Niccolo, Nikki Beach, NUO, Oaks, Outrigger, Pan Pacific, PARKROYAL COLLECTION, 
PARKROYAL, Patina, The Residence by Cenizaro, The Set Collection, Shaza, Sukhothai, Sun 
International, Tivoli, Ultratravel Collection and Viceroy. For more information, visit 
www.globalhotelalliance.com. 
 
About GHA DISCOVERY  
Launched in 2010, GHA DISCOVERY is the world’s largest loyalty programme for independent hotel 
brands, featuring more than 800 hotels, resorts, and palaces across 40 brands. Members enjoy VIP 
recognition, thoughtful benefits and generous rewards at home or away. GHA DISCOVERY members 
earn and spend DISCOVERY Dollars (D$), an exclusive rewards currency. They also enjoy member-
only Experiences curated by each hotel, plus they have access to properties close to home, without a 
stay, through member-only Local Offers. 


